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Learn how to balance emerging social networks and
channels with your clients’ existing marketing mix to
effectively generate more leads and increase response
rates. Join M.J. Anderson and Robin Tobin of Trekk Cross-
Media as they shed light on how social media will
infiltrate and enhance all personal and commercial,
private and public endeavors at light speed. They offer
guidance on how to merge offline and online marketing
elements together in order to gain the most momentum
and traction in the marketplace.

Trekk Cross-Media is a full-service marketing
communications agency that combines strategic
planning, creativity and best of breed technologies to
deliver integrated communication solutions across new
and traditional media. Its experience in variable data
and web-to-print technologies over the past ten years
has gained the firm national attention.

About our speakers --

M.J. Anderson — Chief Marketing Officer, Trekk Cross-Media
As Chief Marketing Officer and founding partner of Trekk Cross-
Media, M.J. Anderson meshes his background in traditional
design and conceptual development with more than 20 years
of experience working in new media and integrated cross-
media communications. Working closely with national clients,
he leads his creative team in the formation of innovative and
effective communication strategies and tactics for some of
today’s most recognizable brands. A pioneer of variable direct
marketing and early adopter of interactive technologies, M.J.
is a frequent speaker at industry conferences and events.

Robin Tobin — Vice President, Key Accounts, Trekk Cross-
Media Robin has worked in the design and print industries
for over 25 years. She is known for her unique ability to balance
strategic business thinking, a creative marketing approach,
and engagement with partners and communities to develop
programs that drive revenue, increase market share and grow
customer loyalty. Before joining Trekk, she served as a Principal
Manager of Print Industry Marketing at Adobe Systems Inc.
There, she was responsible for driving adoption of Creative
Suite, InDesign Server, PDF workflow, VDP and W2P.

Integrating Social Media
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